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Pricing is a key lever to achieve companies goals: 83%* of 
businesses are expecting to change prices

* Source: Chargebee 2024 State of Subscription and Revenue Growth
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Most common experiments run by companies

 Pricing 
Model 

 Pricing 
Metric 

Pricing 
Level



Challenges when testing pricing

Limited Data Lack of 
Tools

Internal Change 
Management

Testing 
methodology


