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Introduction

Getting Started Welcome to Chargebee’s visual brand
guidelines — a simple, straightforward
framework to align our observable identity
across different mediums, channels and
touchpoints in harmonious ways.

The aim of this guide is to help maintain a
singular, consistent, and cohesive brand
experience for anyone who interfaces with

Chargebee.
How to use This guide sets clear standards for maintaining
this Guide Chargebee’s brand identity. Use of our brand

logo must be adhered to without exception.
Consistency in the brand’s feel is essential.

Familiarize yourself with Chargebee’s aesthetic
principles and visual language outlined in this
guide. Apply them with care to ensure
alignment with the brand’s identity.

Although this guide has been structured
keeping creatives and creators in mind, we've
also tried to make it as readable as possible for
anyone who wants to understand Chargebee
better.
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-,(:D:- Creative Principles
Our way of seeing and doing

e Scrappy and resourceful in the creative stage,
we work iteratively towards sophisticated outcomes.

e Design decisions are always empathetic to humans
and their needs. Function informs form.

e Contextual flexibility. Progress over perfection.
Collaboration over control.

-:(:D:- Brand Expression
Strategy led visual identity

A modern, mature brand focussed on growth.
Reflected in our elevated, hi-fidelity visuals
exuding a lively professionalism.

Our website and other resources are designed
to look and feel responsive and dynamlc all
the easier to find what you need a

things done
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Our Logo The Chargebee logo reflects our brand’s core values of transparency,
trust, and a modern outlook. Consistent presentation of both the
primary and symbol logos is key to maintaining brand recognition. This
section provides guidelines to make sure Chargebee remains timeless
across all platforms and media.

Grid & Spacing

% chargebee

x/3
The primary logo combines our logotype with a
clean, modern design and should be used in most
applications.

« Spacing and Placement: Maintain clear space
around the logo, at least x/2

+ Minimum Size: 24px high (digital) or
6mm high (print) for readability.

¢ Color Variants: Use the full-color version on
light backgrounds; White for dark or complex
backgrounds.

Our logomark is a compact, angular design ideal
for smaller applications, such as social media
icons or app icons.

o Centering: Ensure equal spacing on all sides when

IX/Z
used in confined shapes. x/2 ‘ x/2
—> - N —

o Minimum Size: 16 pixels high (digital) or 5mm inches
high (print).

IX/Z
o Best Use: For small-scale applications; avoid when the
full name is necessary.

o Usage Tips: Do not alter or resize disproportionately.
Stick to approved colors.
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Logo Usage e On backgrounds: Use full-color on light backgrounds;

and white or red on dark backgrounds.

 File Types: Use vector (.svg, .eps) for scalability; .png,

Jjpg for digital.

I Q Below are the correct usage of logo

% chargebee “
% chargebee %

chargebee

% chargebee
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| ° Unacceptable usage of logo

& chargebee

% chargebee

chargebee

chargebee

R
A

gePe®

chof
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Logo Usage
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Colors & Gradients

Primary

Bright
Orange

HEX #FF3300
RGB 255, 51, 0
CMYK 0,92,100, 0
PMS 172 C

Mature Blue

Chargebee’s color palette is designed to be versatile,
creating a dynamic and impactful brand experience
across all visual platforms. Our shift to deeper blues
and the addition of gradients adds layers and depth,
enhancing the brand’s modern identity. Use these
guidelines to maintain consistency and visual
cohesion.

::En)::BFFQOB socent]
RGB 191, 249, 11 Highlight

CMYK 30, 0,100, 0
PMS 389 C

Light
Orange

HEX #FF523B
RGB 255, 82, 59
CMYK O, 83, 80,0
PMS 1645 C

Storm Cloud Silver

Light Blue

HEX #4F6169 HEX #D3D9DC
RGB 162, 193, 196 HEX #A2C1C4 RGB 211, 217, 220
CMYK 17, 2,0, 23 RGB 162,193,196 CMYK4,1,0,14

Dark Blue

Q Primary Colors:
Our palette features rich
shades of blue,
complemented by orange
accents for emphasis.
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PMS 7545 C CMYK 37,13,20,0 PMS7541C

PMS 5513 C

Q HEX, RGB, CMYK Codes:
Refer to the brand’s color
chart for accurate color
codes to ensure consistency
across all media.
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Colors & Gradients

Gradients « Enhance Depth: Gradients should add dimension and
visual interest without overpowering the design.

« Consistency: Use brand-approved gradients aligned
with the primary color palette for a cohesive look.

 Legibility: Ensure text and elements remain readable
over gradients by selecting contrasting color
combinations.

Use Sparingly: Q Test Across Media: Check
Apply gradients selectively gradients on various screens
to highlight or accentuate. and prints for consistency.
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Ranked Most
Implementable
&
Fastest
implemention

—

satisfaction
score

° Unacceptable usage of
colours and gradients

Don’t Overuse: Avoid cluttering designs
with too many gradients.

Don’'t Use Low Contrast: Ensure gradients
have sufficient contrast for clarity.

Don’t Overcomplicate: Keep gradients
simple to avoid distraction.

Don’t Ignore Accessibility: Check for
color blindness and ensure accessibility.

Don't Deviate from Guidelines: Stick to
brand color schemes and guidelines.

Trusted by more than 6500 businesses,
we are a leader for recurring billing applications
Chargebee is also ranked the ‘fastest to implement’

Colors & Gradients

Gartner.

A Leader for
Recurring Billing
Applications

B 2024 State of
subscription and
revenue growth

An example of correct usage
of colours and gradients

and not weeks despite our complex set of
revenue streams, thanks to Chargebee
RevRec.

Jennifer Dills

DrakeSoftware

Chief Financial Officer

£ chargel be

Whereby

& chargebee 2
MARKET SHARE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Etiam mattis, nunc vitae eleifend
posuere, turpis mauris vestibulum purus, in
pellentesque tellus elit vel nis!

01- LOREM IPSUM
02 - LOREM IPSUM o II III I
2019 2020 2021

03 - LOREM IPSUM ,

\
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Typography

Primary Typeface: Sora

Sora is predominantly used for titles,
headings, and other prominent text
elements. You can also use it for
paragraph in specific use cases to
ensure a clear visual hierarchy.

For Headline:

e Type: Bold

o Size: 48 px

¢ Line Height: 100%
o Kerning: -2%

For Subheaders:

Type: Medium/Regular
Size: 24 px

Line Height: 100%
Kerning: 0%

For Paragraph:

o Type: Regular

e Size: 16 px

e Line Height: 145%
o Kerning: 0%

Page 11

Chargebee typography creates both modern and simple
look across all the communications which makes it readable
& appealing in sight. We choose typefaces for primary and
sometimes secondary use that contribute to our brand
think and design identity, whilst being fully functional in
terms of maximum readability

ABCDEFG
HIJKLMN
OPQRST
UVWXYZ

abcdefghijkimnopq
rstuvwxyzabcdefgh

abcdefghijkimnopqgrstuvwxyzabcdefig
habcdefghijkimnopqgrstuvwxyzabcdef

Q Usage Tips: Avoid using Sora
in all caps or overly stylized
forms. Stick to approved
sizes and weights to keep
designs consistent.
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Secondary Typeface: Inter

When in doubt, use Inter.

Use Inter for paragraphs, captions,
and any extended text. This typeface
ensures a smooth, comfortable
reading experience. You can also use it
for subheadings in specific use cases
to ensure a clear visual hierarchy.

For Subheaders: For Paragraph:
e Type: Bold/Semibold e Type: Regular
e Size: 24 px e Size: 16 px

e Line Height: 90% e Line Height: 145%
o Kerning: -1% o Kerning: 0%

Retain 20 % more
customers with

Chargebee Retention

Increase customer lifetime value with new level

of insight into why customers are canceling and a

clear path on how to improve.

< S]gn upforfree >

An example of

correct usage Sora
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Typography

ABCDEFGHIJK
LMNOPQRST
UVWXYZABC

abcdefghijkimnopgrstuvwxyz
abcdefighabcdefghijkimnopq
rstuvwxyzabcdefghijkim

Q Usage Tips: Differentiate
between Sora and Inter by
maintaining a size hierarchy
and appropriate spacing for
each.

An example of
correct usage Inter

Condé Nast's Value-Driven
Journey to Increased
Subscriber Retention

Customized subscriber experiences and deflection
strategies significantly boosted retention rates

Chargebee Retention data provided valuable
insights into subscriber behaviors, helping refine
strategies and reduce churn.

Single source of truth for subscription products
and subscriber records, improving operational
efficiency

Chargebee Brand Guidelines



Visual Sty]e The visual style of Chargebee have well balanced mix of
clarity, depth and modernity. This translates to our
photography, illustration and iconography style that truly
engages users on any platform.

Laying them out, giving them a sense of depth — make the
viewer focus on things. This technique increases the
aesthetic appeal and strengthens the foreground-
background contrast for a pleasing design.

Photography o Do Match Brand Colors: Use stock photos with a
orange tint that aligns with our brand. Consult the
design team for color corrections.

o Choose Quality: Select high-resolution, professional
images.

* Ensure Relevance: Pick photos that complement the
content and messaging.

When edited correctly,
the photos can contain
our brand colors
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Videos

GILLES
BERTAUS

LIVESTORM
CO-FOUNDER & CEO

Lower Thirds:

Visual Style

Chargebee’s video style is designed to deliver content
that is clear, professional, and gets engagement across
platforms. Whether it is in lower thirds or logo placement,
these guidelines allow for a seamless and visual treatment
in every video format.

subtitles

o Subtitles: Use Verdana at
36px to 42px for YouTube
subtitles, with no shadow
and a translucent box
background.

o For shorter social formats,
use .prtextstyle
compatible with Adobe
Premie Pro. Limit to 12
characters per line, and
avoid two-line subtitles.

 Include the speaker’s name in Sora, with the designation and company in Inter.
Position these based on the subject’s framing, ensuring optimal visibility.

o Download .Mogrt file to edit the Fields in Lower Thirds .Mogrt is compatible

with Adobe Premier Pro.

GILLES
BERTAUS

LIVESTORM
CO-FOUNDER & CEO

GILLES
BERTAUS

LIVESTORM
CO-FOUNDER & CEO

GILLES
BERTAUS

CO-FOUNDER & CEO

GILLES
BERTAUS

CO-FOUNDER & CEO

I Dark BG

I Light BG
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Visual Style

Component Orientation: Adjust content for landscape (YouTube, LinkedIn),
Placement portrait (Instagram Stories, YouTube Shorts), and square formats
(LinkedlIn, Twitter).

Visual Hierarchy: Prioritize key elements, such as the main
message, speaker, or CTA, ensuring they are clearly visible and
not overshadowed by secondary elements.

Logo Placement Video Intro/Outro: Use the appropriate .MOV video shared for
the intro and outro of every long form video. For Socials only
use the outro video.

Watermark: Position the logo in the bottom or top right
corner, depending on the best visibility, at 25% opacity.
Consistency: Ensure logo placement remains uniform across
videos for a consistent brand appearance.

Landscape Orientation
(Youtube/Linkedin)

X

subtitles

Portrait - YT shorts
/ Insta Stories

LIVESTORM
CO-FOUNDER & CEO

subtitles

l Square - Linkedin/Twitter
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Design Elements

Graphic Elements

chargebee

( Chargebee at Dreamforce )

Enter Our Dreamforce
Scavenger Hunt to Win
Headphones and more!

How to win, learn, and grow at Dreamforce

ize your Di peri ith
Chargebee! The first 200 qualified prospects to enter
and complete our scavenger hunt contest will win a
pair of $350 noise-canceling headphones and a
chance to win the Golden Ticket experience, including
luxury Dreamfest viewing and/or one-of-a-kind
Dreampacks featuring products from Chargebee
customers.

A

A

Chargebee at Dreamforce
The Subscription
Growth Engine
Built for Salesforce

Hundreds of Salesforce
customers use Chargebeeto
acquire, grow, retain, and manage
billions of dollars in payments
from millions of subscribers
around the world.
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Our design elements will incorporate a blend of 3D gradient
shapes, icons, and realistic images. The use of 3D gradient
shapes will add depth and dimensionality to our visuals,
creating a modern and dynamic look. Icons will provide
clarity and straightforward communication, while realistic
images will ensure authenticity and relatability.

Use a combination of illustrations, icons and real-life
stock images

Enter our scavenger hunt to win a pair Maintain your insider status

e~ i & Vanity Fair dares to go where no one:
of $350 noise-canceling headphones B s briving you history i ae
stories, jaw-dropping interviews

First Name*

Business Email*

Website*

[J Book a discovery session with a Chargebee expert
) Mest my customer Success Manager Flip every Churn into a Chance.

S: t for the Rooftop H: He it the . . .
03 5o s spottoc s Roohop appy ot e Turn every exit moment into an opportunity to

win customers back. Build a high performing

cancel experience, track performance, and

understand what works via ready reports..

Explore Retention

o
. Gi —

Step 1: Si =-Zapier Z; segment

Register through the form above

and pick up your stamp card at

the Chargebee booth.

% MOST POPULAR

Performance

For teams seeking efficient, multi-segment
growth with subscription and metered models.

USD 599/mo

Annual commitment / Billed monthly
Up to USD $100K billing/mo, then 0.75% on billing

GET A DEMO >

@ Advance, consolidated invoices & Quotes

© Multiple payment methods @ User role management
@ Chargeback automation ® Priority phone support

Typeform

A\

Linktree¥

@ TOYOTA CIN

Some examples of correct
usage of graphics
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Design Elements

Data Visualisation

Customer

e,

Total MRR by Plan

¢ \

This section provides practical examples
and rules for implementing colors,
typography, and graphic elements in data
visuals, creating cohesive and engaging
representations of complex information.

Save performance

24.4% 15.6%

Deflect rate Save rate

{ ouarteny |

(- Q2 Q3 Qa
Plan-A USD Ever Plan-A USD .
. 3months v monthly Plan-A USD yearly

Deflect rate

O 0 Billing Automation

1 o, o
‘ . Tax Automation 2 4 . 4 /0 v 5%

o Revenue Recognition

Retained revenue

$54,636 4=

Q Usage Tips: When creating
data visuals, prioritize
simplicity by avoiding
unnecessary elements.
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Design Elements

Product Imagery

Ensure product visuals maintain a

consistent style with Chargebee's color oEEsss——
palette and tone, emphasizing clarity and aEEEs——
functionality while highlighting user-centric
features.
Apply 30 % discount
Cust
o
mer Stats
Proceed to checkout >
Yc dl
‘our order summary
\ Professional Plan $599
~_\ Metered Add on $0.00
Deflecti
e o s
\ Ctlon Rate i (i X o) X S€PA X ACH X € )

N, Sorr
you Y to
oy L2 Are you g
Professional

Pro featureg that enab|
do a lot more

s you to

$179 Imonth

What's included

Some examples of correct
usage of product mocks
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Brand Applications From digital assets to print materials, ensure all
applications are tailored to enhance user
experience while reflecting Chargebee’s
commitment to clarity, innovation, and scalabilit

Campaigns & Ads & chargebee

» Blog Headers: Use full images for
headers; avoid text within the
image. Minimal text elements can
be included but consult with the
design team for placement.

o Social Media Posts: Do not A

include Calls to Action (CTAs)

unless the posts are clickable.
e Ads: Ensure all ads feature the Address
brand’s logo, colors, and fonts, Autocomplete:
. . . Autofill address fields
use high-quality, brand-aligned with type-ahead search.
imagery, include concise,
h b
readable text and clear CTAs g

imi» GROUP DEMO
November 5, 8:00 AM PT

Discover How
Chargebee
Retention
Reduces Churn

Some examples
of correct usage

of digital assets

chargebee

Join us for a live demonstration!

Empower Your Finance

Team to Drive Strategic
Growth with Ease

Chargel

lifecycl
compliance, g
the tool:
management an

Automate
I
) Financial Operations

Grow Net Revenue
Retention (NRR)

Streamline your entire Chargebee Retention: Address

billing cycle and save up to churn risks, unlock upsell

105 hours per month. opportunities, and maintain
predictable revenue streams.

i
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Brand Applications

Events & Venues

Large Logo: Ensure the logo is
prominently displayed for instant
brand recognition.

Concise Headlines: Use 5-7
words for clear, impactful
messaging.

Simple Call to Action (CTA):
Include a straightforward CTA that
encourages immediate response.

Minimal Background: Keep the
background simple to enhance
readability and focus on the
message.

The #1
Billing &
Revenue
Manag:ment
Platfor.m for
Subscription
Businesses

“Our single
source of truth”

Jessica Gilmartin, CRO

@ Calendly

chargebee

Ul LS LS NN

Subscription
Billing In The 0 Some examples of
Fast Lane correct usage of
' K l ; event creatives
S— & chargebee : £
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Brand Applications

Merchandise When designing sweatshirts, caps, and bags, stick to a
palette of dark blue, black, and white. These colors
align best with our brand identity. Use the correct
logomark and typeface to ensure consistency. Avoid
experimenting with bright or unconventional colors, as
they do not reflect our brand's tone and style.

chargebee

Some examples
of correct usage
in merch
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Brand Applications

Merchandise

&

& chargebee

Some examples
of correct usage
in merch
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Usage Terms

Contact Us

To maintain Chargebee’s brand integrity, follow
these usage terms when applying brand assets,
including logos, colors, typography, and other
design elements.

Authorized Use Only: Use Chargebee’s brand assets solely for approved
purposes, including official Chargebee communications, marketing
materials, and partner collaborations. Unauthorized use is prohibited.

Brand Integrity: Do not alter, distort, or modify any Chargebee brand asset.
This includes adding effects, changing colors, or resizing
disproportionately.

Non-Confusion: Avoid using Chargebee’s assets in any way that could
imply endorsement, partnership, or sponsorship unless explicitly approved
by Chargebee.

Third-Party Use: Third parties (e.g., partners, affiliates) must receive
written approval from Chargebee before using any brand asset in external
communications.

Logo Restrictions: Use Chargebee logos only in provided formats. Do not
combine Chargebee’s logo with other logos or visual elements without
explicit guidance from Chargebee.

Trademark Guidelines: Always include trademark symbols and
acknowledgments where required, particularly in formal documents and
digital assets distributed externally.

Visual Distinction: Ensure that the use of Chargebee brand assets does
not mimic or replicate the design of Chargebee’s official website or
products to avoid confusion.

No Derivative Works: Do not create variations or derivative works of
Chargebee’s logos, colors, typography, or other brand elements.

Compliance with Terms: Using Chargebee’s brand assets signifies
acceptance of these guidelines. Chargebee reserves the right to request
the removal of any use deemed inconsistent with these terms.

Termination of Use: Chargebee may revoke permission to use brand assets
at any time. Upon request, discontinue use within a reasonable timeframe,
no later than 7 days.

We're here to support you in bringing our brand to life! Whether you

need clarity on the guidelines, have questions, or are looking for
creative inspiration, don’t hesitate to reach out. For assistance or
additional resources, contact us at support@chargebee.com

Together, we'll ensure every expression of our brand stays true to its
purpose and vision. Let’s create something remarkable!

*Note: Chargebee may revoke permission to use brand assets at any time.
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